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TRADE PRACTICE CONFERENCE 
Subscription Book Publishers 


TRADE practice conference for the 

Subscription book publishing indus- 
try was held in New York by the Federal 
trade commission on Feb. 27, 1940. 

The Federal trade commission was 
represented by Commissioner Garland S. 
Ferguson, Chairman, and Commissioners 
Henry Miller and W. B. Snow, Jr. 
Some 40 or 50 representatives of sub- 
scription book publishers were in at- 
tendance. 

The following trade practice rules 
were adopted unanimously at this Hear- 
ing. ‘They have been sent back to the 
Federal trade commission where they 
are being codified. Such revision affects 





the wording but not the sense of the rules 
adopted by the Conference. Further 
changes may be suggested within 15 days 
after they are printed and distributed to 
all subscription book publishers. The 
rules issued at the end of this period will 
be binding on the Subscription book pub- 
lishing industry. 


Group I 


Preamble—Misrepresentation of Books 
or Services: 

It is an unfair trade practice to make 
or publish, or cause to be made or pub- 
lished, directly or indirectly, any false, 
misleading or deceptive statement or 
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representation, whether in the form of 
advertisement, testimonial, endorsement, 
depiction, illustration or other form of 
representation, however disseminated or 
published, concerning the grade, quality, 
material, size, contents, use, value, price, 
origin, preparation, manufacture or date 
of publication or copyright of any book, 
or the current or up-to-date character 
thereof, or concerning any service offered 
in connection therewith, or in any other 
material respect. 


Rule 1—Misrepresentation of Books as 

Being Free: 

In the sale or offering for sale of books 
it is an unfair trade practice to represent, 
through advertising or otherwise, that 
such books are given free and that pay- 
ments required in connection therewith 
are for supplements thereto or for ex- 
tension, revision, continuation, yearbook 
or other similar services, or for services 
to be rendered by a research or other 
bureau, when such is not the fact, or that 
a certain number of books have been re- 
served to be given away free of cost to 
selected persons as a means of advertising, 
or that a certain number of persons in a 
community have been designated to re- 
ceive a book or books or any form of free 
service, when such is not the fact. 


Rule 2—Deceptive Use of Name or Title 
Different from That Previously Used: 
It is an unfair trade practice to sell any 

books unless rewritten or very materially 

revised under a name or title different 
from that under which such book has pre- 
viously been published in any periodical, 
newspaper, serial or other form, with the 
tendency and capacity or effect of mis- 


leading or deceiving purchasers or pro- 
spective purchasers; provided, however, 
that nothing herein shall be construed as 
preventing the use of a different name or 
title from that under which such book has 
previously been published in other form 
where the previously used name or title is 
conspicuously set forth on the jacket or 
on one or more of the pages thereof be- 
tween the front cover and the title page 
or on the title page or in the preface and 
in advertising and other sales literature 
in which reference is made thereto, or 
such other steps are taken as are necessary 
in the premises to avoid or prevent mis- 
leading or deceiving purchasers or pro- 
spective purchasers. 


Rule 3—Use of Same or Deceptively 
Similar Names or Titles for Different 
Books: 

The passing off of one book for an- 
other, by the use of the same or a de- 
ceptively similar name or title, or by any 
other misleading or deceptive representa- 
tion, is an unfair trade practice. 


Rule 4—Use of Deceptive Edition Title: 

It is an unfair trade practice to repre- 
sent, in advertising or otherwise, by the 
use of an edition title such as ““Teachers’ 
Edition,” ‘Doctors’ Edition,” “Lawyers’ 
Edition,” or “School Edition,” or in any 
other manner, that the contents of a book 
or edition have been especially adapted 
for the use of a certain profession or class 
of persons, when such is not the fact. 


Rule 5—Use of Name, Initials or Signa- 
ture Different from That Used in 
Earlier Edition: 


When an article is brought forward 
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from a previous edition, it is an unfair 
trade practice to use in connection there- 
with a name, initials or signature differ- 
ent from that used with such article as it 
appeared in the earlier edition, unless 
substantial changes have in fact been 
made therein by the person whose name, 
initials or signature are used therewith. 


Rule 6—Deceptive Use of Copyright Re- 
newal Date: 

It is an unfair trade practice to set forth 
the date of any copyright renewal in such 
manner, whether by omission of other 
copyright dates or otherwise, as to have 
the capacity and tendency or effect of mis- 
leading or deceiving purchasers or pro- 
spective purchasers into the belief that 
such renewal date is the date of original 
copyright or publication, or of other- 
wise misleading or deceiving said pur- 
chasers or prospective purchasers. Where 
no deception is shown, no date previous to 


1909 need be shown. 


Rule 7—Misrepresentation as to Editor, 
Contributing Editor, Etc.: 


It is an unfair trade practice to repre- 
sent, by means of any listing, advertise- 
ment, or other representation, that any 
person is a contributor to, or editor or 
contributing or other editor of a book, 
when such is not true in fact, or to make 
any false, misleading or deceptive repre- 
sentation with respect to any person who 
is or is represented as being a contributor 
to, or editor or contributing or other edi- 
tor of a book. 


Rule 8—Deceptive Testimonials: 


It is an unfair trade practice for any 
member of the industry to use a testi- 


monial that is not genuine or that was not 
given with reference to the particular 
book or books to which it purports to re- 
late, or to use any testimonial in such 
manner as to mislead or deceive pur- 
chasers or prospective purchasers into the 
belief that the testimonial was given free 
or without solicitation or payment there- 
for, when such is not true in fact. Or to 
represent or infer the testimonial is given 
by a public body, library or association 
when, in fact, it is given by an individual 
member of such an association. 

In order to avoid deception the com- 
plete testimonial should be used wherever 
practicable, and wherever only a part 
thereof is used, words, phrases, sentences 
or other parts of such testimonial shall 
not be separated from their context and 
used in such a manner as to have the 
tendency and capacity or effect of mis- 
leading or deceiving purchasers or pro- 
spective purchasers concerning the true 
meaning thereof. 


Rule 9—Disclosure of Nature and Scope 
of Services Offered: 


To the end that purchasers and pro- 
spective purchasers may not be misled or 
deceived with respect to any extension, 
revision, continuation, yearbook or other 
type of service offered by a member of the 
industry, full and nondeceptive disclo- 
sure of the nature and scope of the partic- 
ular service offered should be made in all 
contracts or certificates and in all ad- 
vertising and other representations hav- 
ing reference thereto, and it is an unfair 
trade practice to refuse or fail to disclose 
such information, such concealment or 
failure or refusal to disclose having the 
tendency and capacity or effect of mis- 
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leading or deceiving purchasers or pro- 
spective purchasers. 


Rule 10—Misrepresentation as to Service 
for Answering Inquiries: 

Where a service for the answering of 
inquiries is offered, it is an unfair trade 
practice to represent, in advertising or 
otherwise, that the service offered is per- 
formed by an organization which is in 
fact nonexistent, or that such organiza- 
tion or any organization is independent of 
the industry member offering the service, 
when such is not the fact, or to use the 
names of well known authors, editors or 
authorities in connection with such serv- 
ice, when the persons named do not ac- 
tually answer or supervise the answering 
of such inquiries, or to cause any other 
misrepresentations to be made regarding 
any such service offered. 





Rule 11 
Reductions: 


Misrepresentation as to Price 


It is an unfair trade practice for any 
member of the industry to represent, in 
advertising or otherwise, that the price of 
any book or service has been reduced 
from what is in fact a fictitious price, or 
that such price is a reduced, or special 
price, when such is not the fact, or to 
otherwise deceptively represent the price 
of any book or service. Or that the price 
will be increased when such is not the 
fact. 


Rule 12—Miisrepresentation as to Na- 
ture of Business: 
It is an unfair trade practice for any 
member of the industry to represent 
through a trade, or corporate name, or 


otherwise, that such member is an associa- 
tion or organization of educators, 
teachers, engineers, or scientists, or that 
its business is other than a private business 
enterprise operated for profit, when such 
representation has a tendency, or capacity, 
or effect of misleading, or deceiving pur- 
chasers or prospective purchasers. Pro- 
vided, however, that nothing in this rule 
12 shall be deemed applicable to corpo- 
rate or other titles in use by members of 
the industry while and so long as their 
advertising and circularization material 
accurately present the terms of the sub- 
scription and sets forth to the subscribers 
exactly what it is going to cost them to be- 
long to it. 


Rule 13—Misrepresentation as to Con- 
nection with Educational Institution: 
It is an unfair trade practice for any 

member of the industry to represent, 
through advertising or otherwise, that it 
or its sales representatives are connected 
in any manner with any school, col- 
lege, university, or other educational 
institution, or with any board or commit- 
tee thereof or with any other organiza- 
tion, or that any book or service sold or 
offered by it is required, endorsed or ap- 
proved by any such institution, board, 
committee, or organization, when such is 
not the fact. 


Rule 14—Inducing Purchase by Offer of 
Membership in Fictitious Organiza- 
tion: 

The offering of membership in ficti- 
tious societies, clubs or other organiza- 
tions as an inducement to prospective pur- 
chasers to purchase books or services, is 
an unfair trade practice. 
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Rule 15—Misrepresentation as to Earn- 
ings of Sales Representatives: 

It is an unfair trade practice for any 
member of the industry to make or pub- 
lish, or cause to be made or published, 
directly or indirectly, any false, mislead- 
ing or deceptive statement or representa- 
tion, by way of advertisement or 
otherwise, concerning the salary, com- 
mission, income, earnings or other re- 
muneration which agents, canvassers, 
solicitors or other sales representatives re- 
ceive or may receive. 


Rule 16—Securing Sales Representatives 
by Unfair Means: 

In order to avoid misunderstanding 
and deception, the conditions under which 
specified amounts, in the form of salaries, 
commissions or other form of payment, 
will be paid to agents, canvassers, solici- 
tors, or other representatives, should be 
clearly and nondeceptively stated in all 
advertisements for sales representatives 
in which payment of specific or minimum 
amounts is guaranteed or offered, and it 
is an unfair trade practice to secure or 
attempt to secure the services of any per- 
son as agent, canvasser, solicitor or other 
sales representative by means of mislead- 
ing or deceptive representations with re- 
spect to amounts guaranteed or offered 
such representatives, or by any other un- 
fair means. 


Rule 17—Instructions to Sales Repre- 
sentatives: 


Whereas, the publishers contact the 
public for the sale of publications prin- 
cipally through independent contractors 
and dealers, it is a responsibility and duty 


of the publishers to supply clear, precise, 
and truthful sales material to the con- 
tractor and dealer, and to use due dili- 
gence in preventing a deviation therefrom. 


Rule 18—Inducing Breach of Contract: 


Inducing or attempting to induce the 
breach of existing lawful contracts be- 
tween competitors and their customers or 
their suppliers, or between a competitor 
and his agent or other representative, or 
by false or deceptive means whatsoever, 
or interfering with or obstructing the 
performance of any such contractual du- 
ties or services by any such means, with 
the purpose and effect of unduly hamper- 
ing, injuring or prejudicing competitors 
in their businesses, is an unfair trade prac- 
tice. 


Rule 19—Enticing Away Employees of 

Competitors: 

Wilfully enticing away the employees 
of competitors, with the purpose and ef- 
fect of unduly hampering, injuring or 
prejudicing competitors in their busi- 
nesses, is an unfair trade practice. 


Rule 20—Defamation of Competitors or 
Disparagement of Their Products: 
The defamation of competitors by im- 

puting to them dishonorable conduct, in- 
ability to perform contracts, questionable 
credit standing, or by false representa- 
tions, or the false disparagement of the 
grade, quality, material, contents, use, 
value, preparation or manufacture of 
books sold or offered for sale by competi- 
tors, or of their selling methods, prices, 
credit terms, policies, services, or values, 
is an unfair trade practice. 
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Rule 21—Imitation of Trade-Marks or 

Trade Names: 

The imitation or simulation of the 
trade-marks or trade names of competi- 
tors, with the tendency and capacity or 
effect of misleading or deceiving purchas- 
ers or prospective purchasers, is an unfair 
trade practice. 


ATTENDANCE 
Subscription book houses and other 
organizations represented in the Confer- 
ence, as listed in the official stenographic 
report of Appearances at the Trade prac- 
tice conference, are: 
American library association (Chicago) 
American technical society (Chicago) 
Americana corp. (Chicago) 
Walter J. Black, inc. (N.Y.C.) 
Book house for children (Chicago) 
Book-of-the-month club, inc. (N.Y.C.) 
R. R. Bowker co. (N.Y.C.) 
Chicago publishers group (Chicago) 
P. F. Collier & son co. (N.Y.C.) 
F. E. Compton & co. (Chicago) 
Dodd and Ellsworth pub. co. (Cincin- 
nati, O.) 
Encyclopaedia Britannica, inc. (Chi- 
cago) 
B. C. Forbes pub. co. (N.Y.C.) 
Grolier society, inc. (N.Y.C.) 
Harper and brothers (N.Y.C.) 
Historical pub. co. ( Phila.) 
Houghton Mifflin co. Private lib. dept. 
(N.Y.C.) 

Internat’l readers league (Periodical 
publishers service bureau) (N.Y.C.) 
Lewis historical pub. co., inc. (N.Y.C.) 

Macfadden book co. (N.Y.C.) 
Martin and Murray co., inc. (N.Y.C.) 


Masonic history co., Affiliate of R. R. 
Donnelley & sons (Chicago) appear- 
ing pro se 

G. & C. Merriam co. (Springfield, 
Mass. ) 

New England law press (N.Y.C.) 

New England law press (Stamford, 
Conn.) 

New standard pub. co., inc. 

Parke, Austin and Lipscomb, inc. 
(N.Y.C.) 

Pelton pub. co. (Meriden, Conn.) 

Prentice-Hall, inc. (N.Y.C.) 

Publishers guild, inc. (N.Y.C.) 

Publishers productions, inc. (N.Y.C.) 

Quarrie corp. (Chicago) 

Charles Scribners sons (N.Y.C.) 


Smithsonian institution — series, __ inc. 
(N.Y G.) 
Subscription book pub. __ institute 
(N.Y.C.) 


United educators, inc. (Chicago) (Held 
proxies for the following, all of Chi- 
cago, unless otherwise noted ) 
Bellows-Reeve co. 

Child development, inc. 

Classroom teacher, inc. 

Disabled American veterans 

Home and school education service 
( Phila. ) 

Charles E. Knapp, inc. 

George L. Shuman & co. 

Source research council, inc. 

Success education association (Ro- 
anoke, Va.) 

Times sales co. 

University society (N.Y.C.) 

Western distributing co. (Chicago) 

William H. Wise & co. (N.Y.C.) 

Maurice Zurich & co. (Chicago) 
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REVIEWS 


American women; the standard bio- 
graphical dictionary of notable women ; 
v.III, 1939-40; ed. by Durward 
Howes; Mary L. Braun, Rose Garvey, 
associate eds. Los Angeles, American 
publications, inc., 1939. cliv, 1083p. 
$10, to libraries $7.50. 

Volumes I and II of 4 merican women 
were reviewed in the October 1935 and 
the October 1937 issues, respectively, of 
the Subscription Books Bulletin. This 
volume is the third edition to be edited 
by Durward Howes and the second with 
Mary L. Braun and Rose Garvey as as- 
sociate editors. 

Unique in its field, this publication, like 
the two earlier editions, includes concise 
biographies of living women from all 
sections of the country and from all pro- 
fessions. Inclusion in the publication is 
based entirely on personal merit and in- 
volves no financial obligation on the part 
of the 10,222 women whose biographies 
were chosen by the editors from some 33,- 
000 proposed entries. The total number 
of biographies has increased with each 
new edition, and omissions of nationally 
prominent women are less evident in this 
volume than in volumes I and II. 

On the whole, older information has 
been revised, and 3,000 new entries have 
been added. Names for which the in- 
formation was not verified for this edition 
are starred, and in the B section alone ap- 
proximately 12 per cent were so marked. 

American women, volume III, has the 
good features of a well-planned and well- 
organized biographical dictionary. 

Libraries will find the special features 
continued in this edition very useful. 


0 


The Statistical Summary includes statis- 
tics under the headings: Birthplace and 
present home, Marriage, Education, 
Church, Political party, Age distribu- 
tion, etc. There is a Necrology list. The 
Geographical index, Occupational index 
and the List of organizations contain ad- 
ditional reference data that cannot be 
easily located elsewhere. 

The general format of the book is simi- 
lar in appearance to the earlier volumes, 
with a blue cloth binding lettered in gold. 
The print and paper are satisfactory for 
reference use. 


American women is recommended. 


Funk & Wagnalls standard junior 
school dictionary of the English 
language, giving the spelling, division, 
pronunciation and meaning of more 
than 39,000 words and phrases, with 
illustrative examples of their correct 
use in English speech and literature, 
together with 4,000 synonyms and 
1,500 pictorial illustrations in half- 
tone, line, and color, including full- 
page plates; ed. by Charles Earle 
Funk. Evanston, IIl., Row, Peterson, 
1940. 759p. pyroxylin impregnated 
cloth $1.32. 


In this clearly printed and well- 
illustrated dictionary, 39,000 terms are 
defined for the use of students in the four 
grades preceding high school. Selection 
of terms was based on their frequency in 
literature, science and the arts. Ab- 
breviations, names of persons and places, 
common nouns, prefixes and suffixes are 
presented in one alphabet; e.g., mizzen, 


MM., Mme., Mo., mo., Moab, moan. 
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The names of the presidents, their birth- 
places and the dates of their inaugura- 
tions are found under president. ‘The 
areas of foreign countries are stated 
under the names of the countries. Other 
information often found in appendixes 
is included in the single alphabet. 

As in other Funk & Wagnalls dic- 
tionaries, the most familiar meaning of 
the word is given first. When a word 
can be used as more than one part of 
speech, the verb is defined first, followed 
by the adjective and noun meanings with 
Roman numerals indicating these dif- 
The principal parts of ir- 
regular verbs, the comparative degrees of 
irregular adverbs and adjectives, and the 
irregular plurals of nouns are always 


ferences. 


given. 
Pronunciation is indicated by two 
systems: the revised scientific alphabet 


Both keys 


are explained at the foot of each page. 


and the regular textbook key. 


Guide words for the two facing pages are 
printed at the top of each page. 

Each word is carefully defined in 
simple language, il- 
lustrative phrases to explain its meaning. 
Synonymous words are listed but shades 
of meaning are not distinguished. Divi- 
sions of syllables and accent are indicated. 

A readable introduction suggests the 
use of the dictionary for hobbies as well 
as for reference. Under the heading, 
Guides to the use of this dictionary, 
diagrams indicate and explain the various 


frequently with 


items appearing under a main vocabulary 
entry. Tests in the use of the dictionary 
are given in the preface, ‘““How’s your 
vocabulary today? A word quiz,” by 
Martha Gray, of the Evanston township 
high school. 


The large type and the tinted paper 
make the book easy to read. The 1,500 
illustrations and the four-color plates 
The binding is 
sturdy and attractive. The endsheets 
are reinforced with drill and are sewed 
as separate signatures. The cover is tan, 
stamped with blue, and made of a 
pyroxylin impregnated cloth. 

This dictionary is planned for younger 
pupils than the same publishers’ Standard 
high school dictionary reviewed in the 
Subscription Books Bulletin for July 
1939. It is briefer, containing about 
three quarters as many entries. It is 
the of 
words and the appendixes, as well as 
It re- 
tains the same order, arrangement and 
illustrations of the volume for more ma- 


are exceptionally clear. 


simpler, omitting derivations 


using a more elementary preface. 


ture readers. 

Because of its simplicity and its large 
type it should be useful also to adults 
with limited ability. The 


Standard junior school dictionary is 


reading 


recommended for use in the home and 
in the elementary school. 


Modern wonder books. 150v., 25 for 
each grade reading level. Columbus, 
American education pr., 1934-40. 
paper, 150v. including metal con- 
tainer, $16; 25v., including metal 
container, $2.95; 10 or more, 10c 
each; per pamphlet, 15c. 

As Unit study books some of the 
pamphlets in the Modern wonder books 
have been known and used since 1934. 
The set is designed to present factual 
and recreational reading for children 
from grades 1 through 6, 25 pamphlets 
for each grade. The pamphlets for each 
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of the first 3 grades are apportioned as 
follows: 5 are on fairy tales, 5 on natural 
science or nature study and 15 on social 
science. For each of the grades from 4 
through 6, there are 10 titles on natural 
science and 15 on social science. 

The separate pamphlets, or volumes, 
average 32 to 36 pages in length. All 
of them have numerous black and white 
illustrations covering a wide variety of 
subjects. Many of the plates, however, 
are very poorly executed and the pam- 
phlets are, on the whole, unappealing in 
format. They are saddle-wire stitched 
into stiff paper covers. 

The pamphlets are written by various 
authors, many of whom are teachers or 
in some other way associated with educa- 
tion. In order to grade the text, the 
vocabulary was checked, not only by such 
word lists as those of Breed, Horn and 
Thorndike, but also according to the 
Winnetka formula. Despite this care 
some of the pamphlets in the lower grades 
seem too difficult; e.g. The story of 
frogs, p.8, 20; Coal, p.17; Simple ma- 
chines, p.33; Sun, moon and stars, p.7, 
18. In the upper grades, balance is well 
maintained between vocabulary, selec- 
tion of information and children’s in- 
terest. 

Some of the volumes in the social 
science group which have proved useful 
are: The Vikings, Knighthood, Com- 
munication and irrigation, Cowboys, 
Clothes, Pueblo Indians, Post office; and, 
in the natural science group, The 
weather, Rayon, Color protection, The 
magic of electricity, Story of flying, 
Where animals live, Birds and their 
babies and Story of seeds. 

Manv of the volumes are less useful 


a 


because the information is too general 
and not detailed enough to answer spe- 
cific questions. An example of this type 
is the pamphlet entitled Machines that 
do man’s work. 

Least desirable of the volumes are the 
various collections of fairy tales, because 
of oversimplification of the stories, such 
as occurs in Teeny tiny tales, p.1-18; 
Silly tales, p.20-25; and Tales of fun, 
p.1-4; and because, even simplified, some 
stories are difficult for the grade place- 
ment, as those in Giants and fairies, 
W onder tales, p.28-32, and in The em- 
peror’s new clothes. 

Each group offers some useful informa- 
tion simply presented, but since there 
is much unevenness in the presentation, 
it is mecessary to select each volume on 
its merits. Those on factual subjects are 
especially useful with adults of limited 
reading ability because of their brevity 
and simple vocabulary. 

Individual titles on factual subjects 
are excellent and will prove useful to 
school and public libraries. The entire 
set, however, is not recommended for 
school and public libraries. 


New standard encyclopedia; system- 
atized information, clear, concise, com- 
plete. 10v. unpaged. Chicago, Standard 
encyclopedia corp., c1939. $57.50. 
Supplemented by World Progress; 
The Standard Quarterly Review. $1 
per year. 

Parts of this work have appeared 
under different titles at different times; 
Aiton’s 1910; Standard 
reference work, 1912; New standard en- 
cyclopedia, 1930, 1934. The 1934 edi- 


tion was reviewed in Subscription Books 


encyclopedia, 
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Bulletin, April 1934. The 1939 revi- 
sion was made by the publishers’ 
editorial staff under the direction of 
Harold M. Stanford, who has been as- 
sociated with the publication from the 
beginning. The contributors are not 
listed and the articles are not signed. A 
quarterly of approximately 100 pages, 
World Progress; The Standard Quar- 
terly Review, printed on loose leaves, and 
furnished with a binder to purchasers, 
supplements the bound volumes. 

The publishers state that changes in 
text and illustrations are made in each 
printing. The volumes are unpaged in 
order to make this possible, and nearly 
500 pages were changed in the plates in 
1939. 

According to the foreword, “This éen- 
cyclopedia does not pretend to cover the 
whole realm of human knowledge... . 
A definite plan has been followed in the 
distribution of material so that no de- 
partment of information should be over- 
looked, and so that under each depart- 
ment all subject matter of real value to 
the average reader should be included.” 

Among the entry words in the main 
volumes are many for little-known places 
and persons, especially British soldiers, 
statesmen and minor writers. The re- 
vision of the articles is uneven. The 
style is pedestrian. The information is 
superficial and in many cases inaccurate. 
The quarterly supplements, however, are 
more adequate in content and in arrange- 
As an example of incomplete 
revision, two columns are devoted to the 
Century of progress exposition (Chicago, 
1933-4) but no mention is made of the 
New York world’s fair (1939-40). 


Under San Francisco the Panama Pacific 


ment. 


exposition in 1915 is described but the 
Golden Gate international exposition 
which opened in February 1939, is not 
mentioned. 

Under Libraries, the library school of 
the New York public library and the 
New York state library school are both 
listed. The fact that these two schools 
were absorbed by the Columbia univer- 
sity school of library service in 1926, is 
not mentioned. The library schools at 
Columbia university (1926), the Uni- 
versity of California (1919), University 
of Denver (1931) and the University 
of Washington (1917) are not men- 
tioned. 

Honolulu is said to be 11 to 16 days dis- 
tant from San Francisco. Under Cali- 
fornia, statistics are quoted for oil 
production in 1927, for date production 
in 1922, for manufactures in 1929, and 
for stage and truck lines in 1930. Statis- 
tics for manufacturing in Cincinnati in 
1935 are quoted. The latest event 
entered under Italy occurred in 1934, but 
under Pius XI, his death date is given 
and there is an entry for Pius XII. 

Pronunciation is given for many of 
the entry words, but not for all. The 
maps are few in number and poorly 
printed. Some of the illustrations are 
clear, accurate and up-to-date ; others are 
old-fashioned and crude. The text and 
illustrations do not always agree; e.g. a 
picture of the Cleveland union terminal 
tower is opposite the text which states 
that a “monumental Union terminal 
station is to be constructed.” Cross 
references to related information are 
given at the end of some of the articles. 
Lists of the works of writers are included 
in the biographies, but publications later 
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than 1936 are not included. There are no 
bibliographies on the different subjects. 
Some errors in proofreading and spell- 
ing were noted. The binding of red 
fabrikoid is attractive and strong. 
Because of its inadequate information 
and uneven revision, the New standard 
encyclopedia is not recommended. 


War supplement to Compton’s pic- 
tured encyclopedia; an alphabetical 
reference book of the European war: 
persons, places, and events; armies, 
navies, air forces, and economic re- 
sources ; weapons, tactics, and strategy, 
illustrated with photographs, draw- 
ings, and special maps completely in- 
dexed. Chicago, F. E. Compton & 
co., c1939, 102p. red fabrikoid, to 
Compton subscribers 53c; to nonsub- 
scribers $1.53 postage prepaid. 

The publishers, rather than a specific 
editorial board, assume responsibility for 
the appearance of this supplement. 

As the subtitle suggests, this publica- 
tion condenses in a small space many 
facts and definitions useful to any one 
following the war by radio and news- 
paper. The material is assembled al- 
phabetically with little regard for con- 
sistency in headings or uniformity in 
entry. There is a full index which has 
the added advantage of indicating pro- 
nunciation wherever a foreign word or 
name might justify its use. This index 
is workable both for textual and for pic- 
torial references. 

The style is journalistic in descriptions 
and expository in definitions. When a 
biography is included a few lines sum 
up the earlier life and the majority of 
the space is devoted to the individual’s 


Figures are quoted 
freely and supplemented in some topics 
by charts, such as those showing the 
strength of the leading armies and navies, 
which quote 1938 statistics. 

The information has accumulated so 
rapidly that even before the book was 
assembled two supplementary leaves 
were added permitting an expansion of 
the article on Finland (p.38a and 38b). 
This topic included many details which 
for other countries were broken down 
into separate entries. The other leaf 
was inserted unnumbered between pages 
86 and 87 to supplement the general 
summary of the war. The information 
evidently was first assembled early in 
the fall of 1939, but the chronology of 
the war includes events until Christmas ; 
i.e. the freeing of the City of Flint, which 
may explain the uneven format and con- 
tent. 

Interesting photographs, graphic maps 
and diagrams with suitable captions are 
in keeping with the Compton policy of 
extensive illustration. The end papers 
carry a physical map of Europe. 

Cross references are given from one 
article to another within the book itself, 
and also from this volume to topics in the 
original set. 

Although the book could not possibly 
keep abreast of events it does serve as a 
temporary war handbook defining new 
terms, new uses of World war expres- 
sions, and giving biographies of individ- 
uals recently in world news. Its value 
lies not in its comprehensiveness but 
rather in its consideration of a field where 
little information is available. It is 
recommended for use in home, school and 
library. 


present activities. 
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Who’s who among North American 
authors... ; ed. by Alberta Lawrence. 
[v.VII, 1936-39] Los Angeles, 
Golden syndicate pub. co., c1936. cloth 
$8.50; to libraries $6.75; when check 
accompanies order $6.25. 

The first four issues of Who’s who 
among North American authors, cover- 
ing the years 1921-30, were reviewed in 
the Subscription Books Bulletin, October 
1930. Three subsequent issues have been 
published: v.V, 1931-32; v.VI, 1933-35; 
and the current issue, v.VII, 1936-39. 

Like the previous volumes, this latest 
one contains an “Author section” of bio- 
graphical sketches alphabetically 
ranged ; a “Press section” containing biog- 
raphies of editors and writers for maga- 
zines and newspapers; a list of authors by 
states and countries, followed by a special 
list of poets similarly arranged; a list of 
authors indicating their pen names; and a 
list of pen names indicating the author’s 
real name. A new feature of this vol- 
ume is a list of writers of juvenile books. 

Biographies brought over from the pre- 
ceding issue of Who’s who among North 


ar- 


American authors have been brought up 
to date by the addition of titles of new 
books, prizes, etc. New names have been 
incorporated, and sketches of persons re- 
cently deceased have been omitted, ref- 
erences being given to older issues of the 
series for information about the latter. 
References to the same publisher’s Who’s 
who among living authors of older na- 
tions, are not included as in v.VI, 1933- 
35 of the present work. 

The information appears accurate, but 
the incompleteness of the volume as a list 
of North American writers is indicated 
by the omission of such names as Paul 


Hamilton Engle, Rachel Field, Ogden 
Nash, Dorothy Parker, Marjorie Raw- 
lings, Charles G. D. Roberts, Elizabeth 
Madox Roberts, John Steinbeck, Philip 
Duffield Strong, Carl Van Doren, Nora 
Waln, etc. On the other hand many 
little-known writers are included, about 
whom it is hard to find information. 

The binding of lightweight blue fabri- 
koid does not appear strong at the joints. 

Who's who among North American 
authors, v.VII, 1936-39, is of interest in 
libraries chiefly as a source of information 
on authors not included in Who’s who in 
America and for its lists of pen names. 
It is recommended for such purposes. 


NOTE 

The Committee has been advised that 
the Concise universal biography reviewed 
in the Subscription Books Bulletin for 
July, 1939 p.39, may be obtained from 
various dealers in the United States, at 
prices differing from that quoted. The 
Committee was originally informed in a 
printed circular that the set was ‘‘exclu- 
sively distributed” by the Geo. E. Dum 


company, Columbus, Ohio. 





Papers is given to reprint any re- 
view in full, but not to quote any 
review in part except with the permis- 
sion of the American Library Associa- 
tion. No pronouncements made in this 
Bulletin can be considered official pro- 
nouncements of the American Library 
Association. Official pronouncements are 
made so only by formal vote of the 
Executive Board, Council, or member- 
ship of the association. Obviously no 
tuch action has been secured or sought 
in matters pertaining to the evaluation 
of subscription books. No opinion ex- 
pressed herein can therefore be cited as 
“an official endorsement” of the Amer- 
ican Library Association. 
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